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Size and Structure of Kentucky's Domestic Travel Market

Base: 2020 Overnight Person-Trips
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Size of Kentucky Overnight Travel Market - Adults vs. Children

Total Overnight Person-Trips

24.2 Million

M Adults
75% 18.3 Million

M Children
25% 6.0 Million

Past Visitation to Kentucky

4 )
0 of overnight travelers to Kentucky
83% are repeat visitors

0 of overnight travelers to Kentucky
62% had visited before in the past 12
months
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Overnight Kentucky Visitor Volume by Region

2020 Trips | 2019 Trips | Difference |
Willond Millong L Wilics) i

Bourbon, Horses & History -1.0 -16%
Northern KY River 4.5 4.2 0.2 5%

Bluegrass, Horses, Bourbon & Boone 3.7 4.3 -0.6 -13%
Caves, Lakes & Corvettes 3.5 3.0 0.6 19%
KY's Appalachians 3.2 2.9 0.3 9%

Bluegrass, Blues & BBQ 3.2 2.7 0.5 19%
Daniel Boone Country 3.0 2.4 0.6 24%
KY's Southern Shorelines 2.4 2.0 0.3 16%
Western Waterlands 2.1 2.0 0.1 4%

*Adds to more than total state visitor volume because people may visit more than one region during their trip Lengwoods
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Kentucky's Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Main Purpose of Trip
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Structure of the U.S. and Overnight Travel Market

Base: 2020 Overnight Person-Trips

2020 U.S. Overnight Trips 2020 Kentucky Overnight Trips

| Visiting friends/relatives 43% W Visiting friends/relatives 46%

[ | Marketable 45% B Marketable 39%
| Business 7% B Business 9%
[ ] Business-leisure 4% B Business-leisure 6%
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Kentucky's Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 27%
Louisville, KY 9%

Ohio 1%

Indiana 87 Lexington, KY 9%
0

Tennessee 7% Cincinnati, OH/KY _ 6%

lllinois 5%

Charleston-Huntington, KY/OH/WV 4%

Evansville, IL/IN/KY 4%

3%

Indianapolis-Lafayette, IN

Season of Trip Knoxville, TN 3%

Jan - Mar Apr - Jun Total Overnight Person-Trips
23% 20% New York, NY 3%
0% 2.5% 5% 7.5% 109
Jul - Sep Oct - Dec
(V) 1)
% 26% 31% P
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Kentucky's Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Kentucky
B Kentucky M U.S. Norm

1 night 35%

N
R
>

29%

I 2 ighs
2

N
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>

22%

- P 3-4 nights

5-6 nights 7%
of each trip was

63% spent within the

7+ nights 29, destination
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35%  40%
Kentucky U.S. Norm Average number Average last
of nights year
4.7 4.1 3.0 28
Average Nights Average Nights - -

Longwoods




Kentucky's Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Size of Travel Party

l Adults W Children

Kentucky

T

Average number of people

U.S. Norm
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Average number of people

Total

3.3

Total

3.0

Percent Who Traveled Alone

B Kentucky B U.S. Norm

Just myself / traveled alone
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Composition of Immediate Travel Party
B Kentucky WM U.S. Norm

Spouse/partner [
Child(ren) | <

. I {9
Friend(s) mmmm— 107,

Other relative(s) -130/16%
Parent(s) -21/21%

- 0,
Business associate(s) yum 4%’
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Kentucky's Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

U.S. Norm

B Kentucky B U.S. Norm

O Gk 629
Rental car - 14% 13% °
19%
Plane - 14%, 21%
Online Taxi Service N 15%
nline Taxi Service 0o,
Online taxi service . 1% 1% .
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-
Tax cab all EZ o 1o I 2
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1 U .
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= . I o
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. I o
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I 0
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. B ™ velo | o
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d [ -
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Kentucky: Pre-Trip

Base: 2020 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Kentucky B U.S. Norm
. . [ 15%
Advice from relatives or friends
I 2%

@@ Ex
A hotel or resort
6%

I, 2% 2 months 14% 15%
_ 1%

. _ [ %
Social Media
I

o - 22 320202020 K
Destination Websites
I o

I - _
e e o T . i

I
Auto club/AAA ;
—— More than 1 year i - ”

advance
I -
I o

Did not plan anything

I - : 24% 21%
Travel guide/other books I in advance

A visitors® bureau/government | Rz
tourism office _ 4%

0% 5% 10% 15% 20% Lengwoods

Kentucky U.S. Norm

1 month or less 32% 33%

Online travel agencies

3-5 months 15% 15%

An airline/commercial carrier




Kentucky's Overnight Trip Characteristics

Base: 2020 Overnight Person-Trips

Method of Booking Accommodations

B Kentucky B U.S. Norm

Kentucky U.S. Norm
orel or rasor; N 25
i [
ﬂﬁﬂ Hotel 40% 36%
| I 2
Ol el agen e N 15
Travel agent/company I 2 A rHe?;t]i\e,e(g friends/ 24% 22%
I 13%
- . I 127
Destination websites D H Motel 17% 12%
1%
s m Bed & breakfast 9% 7%
Airline/commercial carrier m 15%
. Campground / RV o 0
Short term rental websites -610 " $ park &% &%
Visitors' bureau/government tourism I o
office TN &% Resort hotel 8% 10%
Travel/ski show or exhibition I ::
I 50 A\ Rented home / condo 7% 6%
ﬁh / apartment ¢ ¢
Voice activated search (e.g. Siri, I
Alexa) I 2%
0% 5% 10% 15% 20% 25% 30%
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Kentucky: During Trip

Base: 2020 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky U.S. Norm

Entertainment Activities

@
&

U.S. Norm: 53%

Outdoor Activities

-l 9%

U.S. Norm: 48%

Cultural Activities

P e N
TIY 31%

U.S. Norm: 26%

Business Activities

U.S. Norm: 17%

Sporting Activities

’\\"v(]‘ 18%

U.S. Norm: 15%

=

B % |

Shopping

Sightseeing

Attending celebration

Landmark/historic site

Swimming

Museum

National/state park

Bar/nightclub

Local parks/playgrounds

Business meeting

24%

18%

15%

14%

12%

12%

12%

11%

11%

11%

22%

16%

13%

1%

12%

9%

8%

11%

9%
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Kentucky: During Trip

Base: 2020 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip

Kentucky U.S. Norm Kentucky U.S. Norm

°
(‘ﬁ Outlet/mall shopping 51% 49%

Unique/local food 43% 40%

Convenience/grocery Food delivery service

0, 0, 0, 0,
oo shopping 4T% 43% (UberEATS, DoorDash, etc.) 21% 20%
[asga] | g'gsi’cog‘) stores (Walmart, 45% 36% Street food/food trucks 19% 19%
/%:r:\ Souvenir shopping 38% 37% iyﬂ; °l Fine/upscale dining 17% 20%
Boutique shopping 23% 26% QMY Picnicking 16% 13%

Antiquing 19% 12% ﬁ% Gastropubs 8% 8%

Base is the 24% of travelers who shopped on their trip.
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Kentucky: During Trip

1%

of overnight travelers were
very satisfied with their overall
trip experience

Question updated in 2020

IS\

MG B

Friendliness of people

Safety/security

Quality of accommodations

Sightseeing/attractions

Cleanliness

Quality of food

Value for money

Music/nightlife/entertainment

Public transportation

Base: 2020 Overnight Person-Trips

% Very Satisfied with Trip

65%

60%

59%

57%

56%

56%

50%

48%

45%
0% 10% 20% 30% 40% 50% 60% 70%
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Demographic Profile of Overnight Kentucky Visitors

Base: 2020 Overnight Person-Trips

Gender Age
B0 18-24 W 25-34 W 3544 W45-54 WB55-64 W65+

SR

Kentucky Average Age

41.4
15% 23% 22% 19% 12% 10% \ J

)

U.S. Norm Average Age

431
14% 22% 21% 17% 14% 12% \ J
U.S. Norm U.S. Norm .
Marital Status
48% ' 52%
' B Kentucky M U.S. Norm
= = Married / with .
partner 53%
55%
] Single / never 29%
married
29%
® & Divorced / widowed / _ 18%
i'? separated
N o
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Demographic Profile of Overnight Kentucky Visitors

Base: 2020 Overnight Person-Trips

Education Employment
B Kentucky B U.S. Norm B Full time / self-employed M Parttime B Not employed / retired / other
Kentucky U.S. Norm
I ;-

Post Graduate | o'

Coll Graduat 0 EX
At k@
23%

Some cologe | .

High school or less/ [ RN :07:
Other [N 22

0% 10% 20% 30% 40%
Household Income Race Hispanic Background
100% 530, 18% 12% 1% 5% 0 White B African-American W Other 14%
Kentucky U.S. Norm
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50% @ — o
—
—
25% @ —
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L = B = =
° $50 - $75 - $100 -
<$499K  g7a9k 999Kk  s1d90k  S1O0K* 13% 14% 14%
10% Kentucky U.S. Norm
0% .- 0% ..
U.S. Norm [ 43% } [ 20% } [ 14% } [ 16% ] [ 7% } ° °

Lengwoods




Demographic Profile of Overnight Kentucky Visitors

Base: 2020 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm \ 22% 31% 18%

[/ 14%

Children in Household

Kentucky U.S. Norm

Il No children under 18 49% Hl No children under 18 52%

Any 13-17 24%

H
B Any6-12 28% l M Any 6-12 27%
. . B Any child under 6 21% . . M Any child under 6 19%

M Any 13-17 23%
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