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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Kentucky’s domestic tourism
business in 2023.

Base: 2023 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky, the following sample was achieved in 2023:

Day Base Size
1,654

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Kentucky's Day Trip Characteristics

Base: 2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip
2023 2022
e, o 38%
II Mu Visiting friends/ relatives
Visiting friends/ relatives 38% 41%
= 13%
=5 Touring ﬂ Touring 13% 1%
E 9% 2%
Shopping Conference/ Shopping 9% 10%
Convention
P 9%
Special event R Special event 9% 6%
2 ofe\®
]ﬁl ’ = City trip 8% 7%
= City trip 5%
‘ 6% Other business trip Outdoors 6% 79
Outdoors
@ 4% T Casino 4% 3%
Casino Ln
2, 3% Theme park 2% 3%
(1]
ﬁ Business-Leisure
Theme park
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Structure of the Kentucky Day Travel Market

Base: 2023 Day Person-Trips

2023 Kentucky Day Trips Last Year's Kentucky Day Trips

B Visiting friends/relatives 38% B Visiting friends/relatives 41%

B Marketable 53% B Marketable 49%
B Business 6% B Business 6%
B Business-leisure 3% B Business-leisure 4%

Lengwoods




Kentucky's Day Trip Characteristics

Base: 2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip
2023 2022 2023 2022
0, 0,
KentUCky 42 AJ 41 A) LOUiSVi"e, KY 15% 11%
Ohio 15% 13%
Lexington, KY 15% 15%
Tennessee 10% 7% J ° °
Indiana 10% 9%, Cincinnati, OH/KY 11% 10%
Illinois 4% 3% Nashville, KY/TN 7% 5%
Charleston-Huntington, o o
KY/OH/WV 6% 6%
Evansville, IL/IN/KY 4% 6%
Knoxville, TN 4% 3%
Season of Trip . :
Jan - Mar Apr - Jun Total Day Person-Trips Indianapolis-Lafayette, IN 4% 3%
25% 25% Dayton, OH 3% 2%
_ Paducah-Cape Girardeau-
Jul - Sep Oct - Dec 0 0
) Harrbg,IL/KY/MO 3% 5%
25% 26%
E y
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Kentucky's Day Trip Characteristics

Base: 2023 Day Person-Trips

Size of Travel Party
B Adults M Children

Kentucky

Average number of people
U.S. Norm

o of travel parties had a travel party
16% member that required accessibility

services
U.S. Norm: 15%

Average number of people
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Kentucky's Day Trip Characteristics

Base: 2023 Day Person-Trips

199, of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2023 Day Person-Trips that included more than one person

B Kentucky W U.S. Norm

61%
ey }p

| I 30
Child(ren). N 33

o) I 15,
Friend(s) N 17%

, I 139
Other relative(s) O 1202

0,
Parent(s) - 1802

B 2%

Business associate(s) B 2%

0% 10% 20% 30% 40% 50% 60%  70%

Travel Party Age

B Kentucky M U.S. Norm

I, 2%
5 years of age and younger D 1%

_ 00
544 years O e S 20

_ 00
4554 Yo of e S 2%

I -
A p¥%

I o
05 years of age and older N 221

0% 10% 20% 30% 40%
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Kentucky: During Trip

Base: 2023 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

2023 2022

. . .
Outdoor Activities Entertainment Activities Shopping 25% 25%

(]
% 32% ﬁ 42% Sightseeing 16% 15%

U.S. Norm: 32% U.S. Norm: 40% Landmark/historic site 12% 12%

Attending celebration 10% 11%

Cultural Activities

e N
11T 290 Museum 8% 8%

U.S. Norm: 20% National/state park 8% 7%

Local parks/playgrounds 7% 9%
Sporting Activities Business Activities

[ 3
'\“. ‘ o o o . Bar/nightclub 7% 6%
vl 14% 9%
U.S. Norm: 14% U.S. Norm: 10% : Hiking/backpacking 7% 7%

Nature tours/wildlife 7%
viewing/birding o

7%




Kentucky: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Kentucky U.S. Norm Kentucky U.S. Norm
%
Outlet/mall shopping 47% 45% =V Fast food 48% 39%
Shopping at locally owned 0 0 = . o o
buSInesses 40% 42% —~ Casual dining 40% 43%
%fo\ Souvenir shopping 26% 23% m Unique/local food 19% 20%
Big box stores (Walmart, o o Carry-out/food delivery o o
|IEI| Costco) 25% 26% ﬁﬂ service 12% 12%
Convenience/grocery 24% 26% NN picnicking 11% 9%
shopping E
Antiquing 23% 12% i?&g ?I Fine/upscale dining 6% 10%
Farmers market 12% 13%

Lengwoods




Demographic Profile of Day Kentucky Visitors

Base: 2023 Day Person-Trips

Household Income Age
N 2023 W 2022

[Average Income: 59 1K] N 18-24 W25-34 W35-44 W45-54 W55-64 W65+

$150K + - 32/" Kentucky
M 3% Average Age
I 0% 1% 18% 19% 23% 15% 14% 45.6
$100 - $149.9K ' 1o \ —
I 13% Previ
75 - $99 9K revious Year )
875~ 399.9K mmm— 10% Average Age
$50 - $74.9K _3130 10% 18% 23% 20% 16% 13% 45.2
I ° ~— @
I, 2%
K 55°%
0% 10% 20% 30% 40% 50%  60%
Educational Attainment Employment
B 2023 N 2022 B Full time / self-employed M Part time M Retired / not employed /other
T ERY Kentucky Kentucky's Previous Year

POt et | 15

I

College Cradate. N 2

s " _ 24%
adaled —————————— P

High school or less/ | NN 3
Other | 32%

0% 5% 10% 15% 20% 25% 30% 35%
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Demographic Profile of Day Kentucky Visitors

Base: 2023 Day Person-Trips

Gender Marital Status

B Kentucky M U.S. Norm

" I
S ¥

. _ . I
Single /never Mmarricd N 7o

Divorced / widowed / [ EGEGEG=GINININGEG -1
separated [N 19%

Female

56%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation

B Kentucky B U.S. Norm

Staianthot fs g
e, 20%

N E
Gay/lesbian . 3%

Bisexual = ZZZ

B2

Other/Not sure I 0%

Longwoods




Demographic Profile of Day Kentucky Visitors

Base: 2023 Day Person-Trips

Race Military Status

B White B African-American B Other
B Kentucky WM U.S. Norm

Kentucky Kentucky's Previous Year
100%
0 0, .
90% Never served in the
milita
75% Y 87%
75%
50% 50 . oo,
Veteran
25% 25% . 8%
0,
9% % 8% 6%
- I .

0% 0%

N
X

Currently on active duty

I ——
2
>

Hispanic Background

B 2023 W 2022 On active duty for training | 1%
in the Reserves or

National Guard | 1%

5%
0% 20% 40% 60% 80% 100%
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Demographic Profile of Day Kentucky Visitors

Base: 2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

Us.Nom | 23% 34% 18% [ 15% 0%

Children in Household

Kentucky Kentucky's Previous Year

B No children under 18 53% B No children under 18 53%

B Any13-17 23% B Any13-17 22%

B Any6-12 23% l B  Any6-12 26%
. . . B Any child under 6 16% . . B Any child under 6 18%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Northern Kentucky River
Region’s domestic tourism business in 2023.

Base: 2023 Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Northern Kentucky River Region, the following sample was achieved
in 2023:

Day Base Size
316

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Northern Kentucky River Region's Day Trip Characteristics

Base: 2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Northern Kentucky River Region B U.S. Norm
39%

Mw Visiting friends/ relatives

39%

Visiting friends/ relatives
37%

13%
Touring ﬂ Touring

13%
1%

[ ] ® [
==
P 12% 1%
Special event Conference/ : _ 12%
Special event
Convention P _
10%
FH  snoppin I o
o e Srores I
. (]
5% [ |
‘ Outdoors 5% Qutdoors - >
Other business trip - 7%
5%
— ity trip
8%
4% jgl_ N ]
* Theme park - -4%
4% Theme park
2% ) Ml -
m ’ ) Business-Leisure
@ Casino 0% 5%  10% 15% 20% 25% 30% 35% 40% 45%
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Structure of the U.S. and Northern Kentucky River Region Day Travel Market

2023 U.S. Day Trips

B Visiting friends/relatives
[ ] Marketable
[ ] Business

[ | Business-leisure

Base: 2023 Day Person-Trips

2023 Northern Kentucky River Region Day Trips

37% W Visiting friends/relatives 39%
54% B Marketable 51%
6% B Business 6%
3% B Business-leisure 4%

Lengwoods




Northern Kentucky River Region's Day Trip Characteristics

Base: 2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Cincinnati, OH/KY 28%

15%

Louisville, KY

Ohio 38%

Lexington, KY 9%

Kentucky 34%

. Dayton, OH 8%

Indiana 14% -

Tennessee 4% Indianapolis-Lafayette, IN [ 7%
- 3

MIChlgan 2% Columbus, OH - 7%

Cleveland, OH - 4%

Charleston-Huntington, KY/OH/WV . 3%

0% 10% 20% 30%

Lengwoods




Northern Kentucky River Region's Day Trip Characteristics

Base: 2023 Day Person-Trips

Size of Travel Party
B Adults M Children

Northern Kentucky River Region

Average number of people
U.S. Norm

o of travel parties had a travel party
12% member that required accessibility

services
U.S. Norm: 15%

Average number of people

Longwoods




Northern Kentucky River Region's Day Trip Characteristics

189%, of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2023 Day Person-Trips that included more than one person

B Northern Kentucky River Region W U.S. Norm

57%
ey [OF

41%

Child(ren). N 33

o) R 15
Friend(s) N 17%

. I 15
Other relative(s) pu—" 30, e

0,
Parent(s) - 1802

: : I1%
Business associate(s) B 2%

0% 10% 20% 30% 40% 50% 60%  70%

Base: 2023 Day Person-Trips

Travel Party Age

B Northern Kentucky River Region W U.S. Norm

I 6%
5 years of age and younger D 1%

_ 00
Saeted —————————— ¢

_ 00
4554 Yo of e S 2%

I 25
050 years o A N 2,

0 p¥
05 years of age and older N 221

0% 10% 20% 30% 40%

Longwoods



Northern Kentucky River Region: During Trip

Base: 2023 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Northern Kentucky River
Region U.S. Norm

. . .
Outdoor Activities Entertainment Activities Shopping 23% 21%

(]
CM) 239, ﬁ 47% Sightseeing 19% 14%

U.S. Norm: 32% U.S. Norm: 40% Landmark/historic site 1% 8%

Aquarium 11% 3%

Cultural Activities
A Attending celebration 11% 11%

TNN 17%

U.S. Norm: 20% Local parks/playgrounds 8% 6%

Winery/brewery/distillery 0 ()
tour 7% 4%

Sporting Activities Business Activities

[
R 4 iking/backpackin 6% 6%

0 0
U.S. Norm: 149% U.S. Norm: 10% Zoo 6% 5%

6% 7%




Northern Kentucky River Region: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Northern Kentucky River Northern Kentucky River
Region U.S. Norm Region U.S. Norm
%

Outlet/mall shopping 51% 45% =V Fast food 45% 39%

Shopping at locally owned 0 0 = . 0 o

businesses 33% 42% —~ Casual dining 38% 43%
%fo\ Souvenir shopping 29% 23% m Unique/local food 20% 20%
anl

Antiquing 25% 12% n g:r:/?gg“t’f“d delivery 10% 12%

g:;g;gg”ce/ grocery 22% 26% BY]24) Picnicking 7% 9%

Big box stores (Walmart, -9 . -

I I Costco) 19% 26% % e Fine/upscale dining 4% 10%
Farmers market 5% 13%

Lengwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2023 Day Person-Trips

Household Income Age
B Northern Kentucky River Region W U.S. Norm BN 18-24 W 25-34 W 35-44 W 45-54 05564 W65+
Northern Kentucky River Region
9 )
$150K + W 6% [ Average Income: 58.4Kj Average Age
. 6% 21% 14% 25% 18% 15% 47.7
$100 - $149.9K A 157% A
17% U.S. Norm
- 0,
575 - 590.0K [N 14, Average Age)
% 9% 19% 20% 19% 16% 17%
550 - 574.0< [ NS 2 465
—
<5400k | ot '
0% 10% 20% 30% 40% 50%  60%
Educational Attainment Employment

_ . B Full time / self-employed M Part time B Retired / not employed /other
B Northern Kentucky River Region W U.S. Norm

Northern Kentucky River U.S. Norm
st Graduate N N . RO
Collove Graduats N
e ¢
I

e =

High school or less/ NN 31
Other [N 23

0% 10% 20% 30% 40%
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Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2023 Day Person-Trips

Gender Marital Status

B Northern Kentucky River Region Ml U.S. Norm

. I -
e P

_ I
Single / never marriod N 2c%

Divorced / widowed / | EENREREEE -7

separated [N 19%

Female

58%

U.S. Norm
50%

U.S. Norm
50% Sexual Orientation

B Northern Kentucky River Region W U.S. Norm

3%
3%

Gayl/lesbian =

Bisexual =4;/:/0

B2

Longwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2023 Day Person-Trips

Race Military Status

B White B African-American B Other

Northern Kentucky River B Northern Kentucky River Region Wl U.S. Norm

Region U.S. Norm

100% 100%
92% 94%
82% Never served in the
milita

50%

50%
6%

Veteran
8%

25% 25%
1% 10%

6%
. ]

0% 0%

Currently on active duty
B

Hispanic Background

10% On active duty for training

in the Reserves or

National Guard | 19

3%

- 0% 20% 40% 60% 80%  100%

Northern U.S. Norm
Kentucky

River Region
Lengwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 23% 34% 18% [ 15% o 10%

Children in Household

Northern Kentucky River Region U.S. Norm

I No children under 18 53% Il No children under 18 57%

Any 13-17 23%

Any 6-12 23% I M Any 6-12 23%
Any child under 6 19% . . . M Any child under 6 15%

M Any 13-17 21%
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include

an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Appalachians, the following sample was achieved in
2022/2023:

Day Base Size

310

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Kentucky's Appalachians' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Appalachians W U.S. Norm

22 43% I -
. g 0 . o
TEP  Viiing riends/ retatves Visiting frionds/ rolatives | 17
 —
R U v
[ ]
H Touring ﬂ
outdoors N 0
‘ 10% <1% ULAOOTS I 7o:
Outdoors Conference/ B
Convention Special event
R o
P 7% °
Special event ° 1
ofho Shopping B
® :
. 6%
Shopping 3% City trip = o
0
6% Other business trip
= 1)
3%
Ijl City trip Casino = 400/
B 3% "! = B 2%
% Casino Lﬂ Theme park - 2%
oo, 3% 0% 10% 20% 30% 40% 50%
* Tho . Business-Leisure
eme par

Lengwoods




Structure of the U.S. and Kentucky's Appalachians Day Travel Market

Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Kentucky's Appalachians Day Trips

B Visiting friends/relatives 37% B Visiting friends/relatives 43%

[ ] Marketable 54% B Marketable 51%
| Business 6% B Business 3%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Kentucky's Appalachians' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Charleston-Huntington, KY/OH/WV 21%

Lexington, KY 18%

Kentucky 44%

Ohio 16% Louisville, KY - 8%
West
Virginia 8%

g Cincinnati, OH/KY - 7%
Tennessee 7%

. Knoxville, TN - 7%
Indiana 4%

6%

Tri-Cities, TN/VA

Columbus, OH 4%

0% 5% 10% 15% 20%  25%

Lengwoods




Kentucky's Appalachians' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Size of Travel Party

l Adults B Children

Kentucky's Appalachians
Total

Average number of people

o of travel parties had a travel party
16% member that required accessibility

services
U.S. Norm: 15%

U.S. Norm Total

- -

Average number of people

Longwoods




Kentucky's Appalachians' Day Trip Characteristics

169%, of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2022/2023 Day Person-Trips that included more than one person

B Kentucky's Appalachians B U.S. Norm

Spouse/partncr [ €.
Child(ron) [ £

. I 5
Friend(s) |m—179%

. 0,

Other relative(s) - ]goﬁ‘;
0,

Parent(s) R T0%,

. . <19
Business associate(s) g 1242,

0% 10% 20% 30% 40% 50% 60%  70%

Base: 2022/2023 Day Person-Trips

Travel Party Age

B Kentucky's Appalachians B U.S. Norm
| BE
5 years of age and younger D 1% 19%

I 20
612 years of age | 1o

I
3544 years o age N 25%

_ 00
455 years of age | 26% v

I
050 years O A N ©::

65 years of age and older L BEJ
I— 22%

0% 10% 20% 30% 40%

Question added in 2023, data is for 2023 only

Longwoods



Kentucky's Appalachians: During Trip

Base: 2022/2023 Day Person-Trips

Activity Groupings

Activities and Experiences (Top 10)

Kentucky's Appalachians U.S. Norm

. . )
Outdoor Activities Entertainment Activities Shopping 21% 21%

@
% 42% ﬁ 40% Sightseeing 21% 14%

U.S. Norm: 32% U.S. Norm: 40% Landmark/historic
site

15% 8%

Cultural Activities

e §
HEN 28%

U.S. Norm: 20%

Sporting Activities Business Activities

'\“o‘ o e i ® oo
Wi 1% .ﬁ‘a/o

U.S. Norm: 14% U.S. Norm: 10%

Question updated in 2020

National/state park

Attending
celebration

Local
parks/playgrounds

Hiking/backpacking

Nature tours/wildlife
viewing/birding

Museum

Fishing

14%

5%

12%

1%

12%

6%

1%

6%

10%

5%

9%

7%

6%

4%




Kentucky's Appalachians: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Kentucky's Appalachians  U.S. Norm Kentucky's Appalachians ~ U.S. Norm
%
Outlet/mall shopping 53% 45% =V Fast food 58% 39%

Shopping at locally owned 0 0 = . 0 o
buSInesses 40% 42% —~ Casual dining 41% 43%
?}% Souvenir shopping 32% 23% Unique/local food 26% 20%
n

Big box stores (Walmart, o o E.I.i o o o

|m| Costco) 31% 26% E Picnicking 10% 9%
Conve_nlence/grocery 26% 26% Carr_y-out/food delivery 99, 12%
shopping ﬂﬂ service
Antiquing 24% 12% i?ﬂg ?I Fine/upscale dining 6% 10%

L
Farmers market 15% 13%
L@'ngwoods
Question updated in 2023, data is for 2023 only Question updated in 2023, data is for 2023 only ' '




Demographic Profile of Day Kentucky's Appalachians Visitors
Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100%
Kentucky's Appalachians

75%
57% ( )
° 18% 14% Average Age
50% 41.4
25%
25% 99, U.S. Norm
6% b 39% (Average Age)
ge Age
0% meees N 9% 46.5
99
$50 - $75 - $100 -
<$49.9K $74.9K $99.9K $149.9K $150K +
U.S. Norm 43% 22% 14% 15% 6%
Educational Attainment Employment

B Kentucky's Appalachians B U.S. Norm B Full time / self-employed W Part time B Retired / not employed /other

10%
Post-Gracusto | 1o

I 2o9%

RaC e k&

Kentucky's Appalachians U.S. Norm

High school or less/ | + 1
Other [N 23%

0% 10% 20% 30% 40% 50%

Lengwoods




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

B Kentucky's Appalachians B U.S. Norm

arriod /it I, 50°%
B P | =5

Snale . N, 7
n never marri
e  EY

Divorced / widowed / [ ERNMME 23
separetcs I 1>

Female

58%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation

B Kentucky's Appalachians B U.S. Norm

. I
i |

. 3%
Gayl/lesbian = 30/0
0

I s

Bisexual B 5%

B 3%

Other/Not sure B 2%

Longwoods




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2022/2023 Day Person-Trips

Race Military Status
B White N African-American B Other

B Kentucky's Appalachians B U.S. Norm

Kentucky's Appalachians U.S. Norm
100% 100%
88%
0,
82% 88%
75% 5% Never served in the military
87%
50% 50%
25% 25% Veteran
1% 1% 10%
6%
» = . Bl

|-

. . Currently on active duty
Hispanic Background I 3%

B Kentucky's Appalachians B U.S. Norm
15%

10% On active duty for training in I 3%

10% the Reserves or National

Guard | 1%
5% 4%
’ Yes
Lengwoods




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 23% 34% 18% [ 15% 0%

Children in Household

Kentucky's Appalachians U.S. Norm

I No children under 18 49% Il No children under 18 57%

Any 13-17 24%

u
. B Any6-12 30% M Any 6-12 23%
. . B Any child under 6 17% . . . M Any child under 6 15%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Daniel Boone Country, the following sample was achieved in
2022/2023:

Day Base Size

327

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Daniel Boone Country's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Daniel Boone Country WM U.S. Norm

S, 47%
e | 7o
TEP  Viiing riendst retatves Visiting frionds/ rolatives | 17
O
- 5% Touring. | 11
H Touring .
Outd &%
‘ 8% 1% ULDOOTS e 7o:
Outdoors Conference/ B
Convention City trip
ﬁl - I
-
—
= City trip ° B s
ofho Shopping B
® o :
. 5%
Shopping 1% Special event -_ 99,
0
Other business trip
5%
Special event Casino M >
B 4o
B 2% "! = B 2%
% Casing Ln Theme park B >
oo, 3% 0% 10% 20% 30% 40% 50%
* ’ Business-Leisure
Theme park

Lengwoods




Structure of the U.S. and Daniel Boone Country Day Travel Market

Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Daniel Boone Country Day Trips

n Visiting friends/relatives 37% B Visiting friends/relatives 47%

[ | Marketable 54% B Marketable 47%
| Business 6% B Business 2%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Daniel Boone Country's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Lexington, KY 37%

Kentucky 52%

Knoxville, TN 12%
Ohio 1%
o
Tennessee 1% Cincinnati, OH/KY - 7%
Indiana 6%
Michigan 3%

Louisville, KY 6%

Charleston-Huntington, KY/OH/WV 5%

0% 10% 20% 30% 40%

Lengwoods




Daniel Boone Country's Day Trip Characteristics
Base: 2022/2023 Day Person-Trips

Size of Travel Party

l Adults B Children

Daniel Boone Country
Total

Average number of people

o of travel parties had a travel party
14% member that required accessibility

services
U.S. Norm: 159%

U.S. Norm Total

- -

Average number of people

Longwoods




Daniel Boone Country's Day Trip Characteristics

17% of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2022/2023 Day Person-Trips that included more than one person

l Daniel Boone Country W U.S. Norm

Spouse/partner [ 10 ©
Child(ron) [ 00

_ 0,
Parent(s) [ 10%

Friend(S) 13%] 7%

0,
Other relative(s) - ]202

. . 0%
Business associate(s) g 59,

0% 10% 20% 30% 40% 50% 60% 70% 80%

Base: 2022/2023 Day Person-Trips

Travel Party Age

B Daniel Boone Country M U.S. Norm

I, 1%
5 years of age and younger D 1%

_ 00
Saeted

_ o0
455 years of age | 26% -

I 7
05D years O age N »::

I 20
05 years o age and oldeT N 20
0% 10% 20% 30% 40%

Question added in 2023, data is for 2023 only

Longwoods



Daniel Boone Country: During Trip
Base: 2022/2023 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Daniel Boone Country U.S. Norm

. . .
Outdoor Activities Entertainment Activities Shopping 23% 21%

J
% 46% ﬁ 40% Sightseeing 20% 14%

U.S. Norm: 32% U.S. Norm: 40% Landmark/historic
site

17% 8%

. ’ .
Cultural Activities National/state park 16% 5%

A Local

' ' ' 26% parks/playgrounds 15% 6%

U.S. Norm: 20% Attending 0 0
celebration 13% 1%

Hiking/backpacking 13% 6%

Sporting Activities Business Activities
,\‘( é o A o
VI 9% .@. 4% Fishing 1% 4%

U.S. Norm: 14% U.S. Norm: 10% Nature tours/wildlife
viewing/birding

10% 5%

Camping 9% 3%
Question updated in 2020




Daniel Boone Country: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Daniel Boone Country U.S. Norm Daniel Boone Country U.S. Norm
o %
[m Outlet/mall shopping 55% 45% Z0]  Fastfood 52% 39%
Il_il gfs?:(;() stores (Walmart, 46% 26% %]é Casual dining 31% 43%
ah li
@ Souvenir shopping 46% 23% —l— Picnicking 25% 9%
h
E gﬁ;‘gg?‘g”"e’ grocery 39% 26% Unique/local food 14% 20%

Shopping at locally owned Carry-out/food delivery

(o]

(o]
=] <& [
D
) ———

. 33% 42% : 14% 12%
businesses service
Farmers market 23% 13% i?ﬂg ?I Fine/upscale dining 6% 10%
Antiquing 22% 12%
L@'ngwoods
Question updated in 2023, data is for 2023 only Question updated in 2023, data is for 2023 only ' '




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100% )
Daniel Boone Country

75% 59%
% (o2
9% 15% 13% Average Age
50% 45.2
26%
25% . U.S. Norm
7% 6% - (Average Age)
0% I e 9% 465
< $49.9K $50 - $75 - $100 - $150K + =
' $74.9K $99.9K $149.9K
U.S. Norm 43% 22% 14% 15% 6%
Educational Attainment Employment
H Daniel Boone Country W U.S. Norm B Full time / self-employed W Part time B Retired / not employed /other
8, Daniel Boone Country U.S. Norm
(4]
Post-Gracusto | — o
I, 252
RaC e k&
I, 2506

High school or less/ | + 1
Other [N 23%

0% 10% 20% 30% 40% 50%

Lengwoods




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

l Daniel Boone Country W U.S. Norm

arriod /it I, 2%
B P | =5

- k&

FEmae Single / never married
0 I 26%
55%
Divorced / widowed / [ ERNRMBE >5°:
separated | -
U.S. Norm U.S. Norm
50% 50%

Sexual Orientation
l Daniel Boone Country W U.S. Norm

. 3%
Gayl/lesbian = 30/0
0

%

5%

M 5%

Other/Not sure B 2%

3
Bisexual .-

Longwoods




Demographic Profile of Day Daniel Boone Country Visitors

Race
B White B African-American B Other

Daniel Boone Country U.S. Norm
100% 97% 100%
82%
75% 75%
50% 50%
25% 25%

1% 10%

0% meen N -

0%

Hispanic Background
B Daniel Boone Country M U.S. Norm
15%

10%

10%

5%

2%

0%
° Yes

Base: 2022/2023 Day Person-Trips

Military Status

B Daniel Boone Country W U.S. Norm

89%

Never served in the military
87%

Veteran

Currently on active duty

On active duty for training in  <1%
the Reserves or National

Guard | 1%

Lengwoods



Demographic Profile of Day Daniel Boone Country Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

2Aaa

U.S. Norm 23% 34% 18% | 15% 0%

Children in Household

Daniel Boone Country U.S. Norm

I No children under 18 52% Il No children under 18 57%

Any 13-17 25%

H
l B Any6-12 26% M Any 6-12 23%
. . B Any child under 6 17% . . . M Any child under 6 15%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Southern Shorelines, the following sample was achieved in
2022/2023:

Day Base Size

213

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Kentucky's Southern Shorelines' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Southern Shorelines W U.S. Norm

Lo 32% - kB
MW Visiting friends/ relatives g s e N 7%

12% & City v S o

City trip
1%

1% 1% ShoPPINg | 70,

Shopping Conference/ . EZ
Convention Special event _ 9%
9%

Special event P _ 8%
- Outdoors. S 7
8% [ ]
6%
Outdoors 5%, Touring - o
_ 0
Other business trip

0,
o . o

Touring Casino -
4%

60/0 T ~ 4%
Al -

Theme park - 3%

i
B
"~
A
-
W

Casino
0,
X 3% 0% 5%  10%  15%  20%  25%  30%  35% 40%
4% : .
Business-Leisure
Theme park

Lengwoods




Structure of the U.S. and Kentucky's Southern Shorelines Day Travel Market

Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Kentucky's Southern Shorelines Day Trips

B Visiting friends/relatives 37% B Visiting friends/relatives 32%

[ ] Marketable 54% B Marketable 59%
| Business 6% B Business 6%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Kentucky's Southern Shorelines' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Lexington, KY 21%

Nashville, KY/TN 13%

Kentucky 38%

Tennessee 19%
Ohio 8% Louisville, KY _ 7%
New York 5%

New York, NY 4%

California 4%

Cincinnati, OH/KY 4%

Columbus, OH 3%

0% 5% 10% 15% 20% 25%

Lengwoods




Kentucky's Southern Shorelines' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Size of Travel Party

l Adults B Children

Kentucky's Southern Shorelines
Total

Average number of people

o of travel parties had a travel party
15% member that required accessibility

services
U.S. Norm: 15%

U.S. Norm Total

- -

Average number of people

Longwoods




Kentucky's Southern Shorelines' Day Trip Characteristics

209, of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2022/2023 Day Person-Trips that included more than one person

B Kentucky's Southern Shorelines B U.S. Norm

Spouse/partner [ 10
Child(ron) [ 00

. I 17°
Friend(s) |mmmmm— 17%

. 0,
Other relative(s) - ]gcﬁj
0,
Parent(s) [ 0%

. . 1%
Business associate(s) g oo,

0% 10% 20% 30% 40% 50% 60% 70% 80%

Base: 2022/2023 Day Person-Trips

Travel Party Age

B Kentucky's Southern Shorelines B U.S. Norm

I, 8%
5 years of age and younger D 1%

B3
3544 years O age N 25%

_ 00
4554 years of age S 27

I 7
05D years O age N »::

I 22
05 years o age and oldeT Y 20
0% 10% 20% 30% 40%

Question added in 2023, data is for 2023 only

Longwoods



Kentucky's Southern Shorelines: During Trip
Base: 2022/2023 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky's Southern Shorelines U.S. Norm

. . .
Outdoor Activities Entertainment Activities Shopping 28% 21%

[ ]
éVb 39% ﬁ 46%

U.S. Norm: 32% U.S. Norm: 40%

Sightseeing 20% 14%

Landmark/historic o
site 12%

8%

53 =
Yo

. _ . ]
Cultural Activities Hiking/backpacking 1% 6%

e §
HEN 29%

U.S. Norm: 20%

) >

Museum 10% 7%

%

Local - n
parks/playgrounds 9% 6%

=
(mm]
=

0 0
Sporting Activities Business Activities el 8% 4%

'\“o‘ o e i ® 440
Wi 12% .ﬁ‘ 1%

U.S. Norm: 14% U.S. Norm: 10%

National/state park 8% 5%

8% 5%

Fishing 7% 4%

Nl

Question updated in 2020




Kentucky's Southern Shorelines: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Kentucky's Southern Kentucky's Southern
Shorelines U.S. Norm Shorelines U.S. Norm
Outlet/mall shopping 56% 45% % Casual dining 44% 43%
. ol
Shopping at locally owned 49% 42% =% Fastfood 41% 39%

businesses

Big box stores (Walmart,

38% 26% Unique/local food 24% 20%
i coee

Convenience/grocery o o &.I.i Lo o o
shopping 33% 26% E Picnicking 14% 9%
Antiquing 24% 12% Carry-out/food delivery 8% 12%
ﬂﬂ service
/553 Souvenir shopping 20% 23% i?ﬂg ?I Fine/upscale dining 4% 10%
Farmers market 15% 13%
L@'ngwoods
Question updated in 2023, data is for 2023 only Question updated in 2023, data is for 2023 only ' '




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100%
Kentucky's Southern Shorelines

75%
56%

7% 28% 10% 1% Average Age
50% 43.0

25% 13% 12% 15% U.S. Norm
4%
A A
- Il s B »
$50 - $75 - $100 - .
<$49.9K o740k $99.9K $149.9k  S150K+
U.S. Norm 43% 22% 14% 15% 6%
Educational Attainment Employment

B Kentucky's Southern Shorelines B U.S. Norm B Full time / self-employed W Part time B Retired / not employed /other

Kentucky's Southern Shorelines U.S. Norm

High school or less/ | INNEEEEEEE 39
Other [N 23%

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

B Kentucky's Southern Shorelines B U.S. Norm

arried J with I 1%
diaie =

19%

ingle / never marri
Sngle e o N o

Divorced / widowed / ERNRMMBEEN 20
separated [N 19%

Female

48%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation
B Kentucky's Southern Shorelines B U.S. Norm

. kg
i [

. 3%
Gayl/lesbian = 30/0
0

. B s
Bisexual B 5%

| A

Other/Not sure B 2%

Longwoods




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2022/2023 Day Person-Trips

Race
B White B African-American B Other

Kentucky's Southern

Shorelines U.S. Norm
100% 100%
89%
82%
75% 75%
50% 50%
25% 25%
12% 1% 10%

7%

N = N e

Hispanic Background
B Kentucky's Southern Shorelines W U.S. Norm
15%

10%

10%
7%

5%

0%
° Yes

Military Status

B Kentucky's Southern Shorelines Bl U.S. Norm

89%

Never served in the military
87%

Veteran

Currently on active duty

On active duty for training in | 1%
the Reserves or National

Guard | 1%

Lengwoods



Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

f

U.S. Norm o 23% 34% 18% [ 15% 0%

N J \. y \ J

Children in Household

Kentucky's Southern Shorelines U.S. Norm
B No children under 18 43% B No children under 18 57%

Any 13-17 25%

H
B Any6-12 34% M Any 6-12 23%
. . . B Any child under 6 20% . . . M Any child under 6 15%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Caves, Lakes, & Corvettes, the following sample was achieved in
2022/2023:

Day Base Size

372

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Caves, Lakes, & Corvettes' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Caves, Lakes, & Corvettes W U.S. Norm

36% N
Visiing friends/ relaives siing s/ relatives |l 7

17%

17% ﬂ Touring | 11%

Touring
Outd o
utdoors _
9% 2% I 7

Outdoors Conference/ _

. 8%
Convention Shopping s
8%

Shopping ° 7%
offthe Special event = 9%
7% [
Special event ) L - 6%
- City 0 R o

0,
o .

City trip Casino - 4%

40/0 T ~— 4%
al —p

Casino Theme park - 3%

0,
2% 0% 5%  10%  15%  20%  25%  30%  35% 40%
Business-Leisure

Other business trip

4%
Theme park

e TE >0 X

Lengwoods




Structure of the U.S. and Caves, Lakes, & Corvettes Day Travel Market

Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Caves, Lakes, & Corvettes Day Trips

B Visiting friends/relatives 37% B Visiting friends/relatives 36%

[ ] Marketable 54% B Marketable 57%
| Business 6% B Business 5%
| Business-leisure 3% B Business-leisure 2%

Lengwoods




Caves, Lakes, & Corvettes' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Nashville, KY/TN 20%

Lexington, KY 13%

Kentucky 45%

Louisville, KY 12%

Tennessee 19%

Evansville, IL/IN/KY 10%

Ohio 9%
Indiana 8% Cincinnati, OH/KY [ 6%
0
.- '
lilin§ - A) Bowling Green, KY - 5%

Paducah-Cape Girardeau-Harrbg,IL/KY/MO - 4%

Charleston-Huntington, KY/OH/WV . 3%

0% 5% 10% 15% 20% 25%

Lengwoods




Caves, Lakes, & Corvettes' Day Trip Characteristics

Size of Travel Party

l Adults B Children

Caves, Lakes, & Corvettes
Total

Average number of people

U.S. Norm Total

- -

Average number of people

Base: 2022/2023 Day Person-Trips

o of travel parties had a travel party
14% member that required accessibility

services
U.S. Norm: 15%

Longwoods



Caves, Lakes, & Corvettes' Day Trip Characteristics

12%, of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2022/2023 Day Person-Trips that included more than one person

B Caves, Lakes, & Corvettes B U.S. Norm

Spouse/partner [ £
Child(ron) [ .

. I 15°
Friend(s) pmmmm— 17%

i 0,
Other relative(s) -1 1%%
0,
Parent(s) [ 10%

. . I1%
Business associate(s) g 2o,

0% 10% 20% 30% 40% 50% 60%  70%

Base: 2022/2023 Day Person-Trips

Travel Party Age

B Caves, Lakes, & Corvettes M U.S. Norm

I 6%
5 years of age and younger D 1%

_ 00
Saeted

_ 00
455 Yo of e S 7%

0000000 EX
A P

0 p¥
05 years of age and older N 221

0% 10% 20% 30%

Question added in 2023, data is for 2023 only

40%

Longwoods



Caves, Lakes, & Corvettes: During Trip

Activity Groupings

Entertainment Activities

@
&

U.S. Norm: 40%

Outdoor Activities

D 4o

U.S. Norm: 32%

Cultural Activities

e §
NN 27%

U.S. Norm: 20%

Business Activities

U.S. Norm: 10%

Sporting Activities

X

U.S. Norm: 14%

Question updated in 2020

Base: 2022/2023 Day Person-Trips

Activities and Experiences (Top 10)

Shopping

Sightseeing

Landmark/historic
site

National/state park

Hiking/backpacking

Nature tours/wildlife
viewing/birding

Local
parks/playgrounds

Museum

Camping

Attending
celebration

Caves, Lakes, & Corvettes

24%

U.S. Norm

21%

23%

14%

19%

8%

13%

5%

12%

6%

1%

5%

10%

6%

10%

7%

9%

3%

9%

11%




Caves, Lakes, & Corvettes: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Caves, Lakes, & Corvettes U.S. Norm Caves, Lakes, & Corvettes U.S. Norm
. 2 il
Shopping at locally owned %
businesses 45% 42% =191 Fast food 52% 39%
Outlet/mall shopping 38% 45% %£ Casual dining 46% 43%
Fﬁ'ﬂ Souvenir shopping 36% 23% Unique/local food 20% 20%
g o9 box stores (Walmart, 26% 26% QI picnioking 12% 9%
™ coseo

E Convenience/grocery 229, 26% Carry-out/food delivery

(o]

(o)

=] [
[ Y

) ——

. . 1% 12%
shopping service
Farmers market 22% 13% i?ﬂg ?I Fine/upscale dining 6% 10%
Antiquing 19% 12%
L@'ngwoods
Question updated in 2023, data is for 2023 only Question updated in 2023, data is for 2023 only ' '




Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100%
Caves, Lakes, & Corvettes

75%

Average Age
54% o o
50% 12 -

23%
25% 13% U.S. Norm

8%
Average Age
0,
9 /0

B - 2%

$50 - $75 - $100 -
$74.9K $99.9K $149.9K

U.S. Norm 43% 22% 14% 15% 6%

0%

< $49.9K $150K +

Educational Attainment Employment

l Caves, Lakes, & Corvettes B U.S. Norm B Full time / self-employed W Part time B Retired / not employed /other

Caves, Lakes, & Corvettes U.S. Norm

High school or less/ [N 327
Other [N 23%

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

l Caves, Lakes, & Corvettes WM U.S. Norm

arried J with I 5%
e P | >~

18%

ingle / never marri _
MRS B

Divorced / widowed / [ ERNRNRMEN 249
separated | 107

Female

63%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation

B Caves, Lakes, & Corvettes B U.S. Norm

. 2%
Gayl/lesbian = 3:/
0

. 5%
Bisexual = 502

B 3%

Other/Not sure B 2%

Longwoods




Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2022/2023 Day Person-Trips

Race
B White B African-American B Other

Caves, Lakes, & Corvettes U.S. Norm
100% 94% 100%
82%
75% 75%
50% 50%
25% 25%

1% 10%

5% 5%
o - Hn

0%

Hispanic Background
B Caves, Lakes, & Corvettes W U.S. Norm
15%

10%

10%

5%

3%

0%
° Yes

Military Status

B Caves, Lakes, & Corvettes W U.S. Norm

94%

Never served in the military
87%

6%

Veteran
8%

<1%
Currently on active duty
B

On active duty for training in | 1%
the Reserves or National
Guard | 1%

Lengwoods



Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

aa

—

U.S. Norm Co23% 34% 18% [ 15% 0%

N J \. y \ J

Children in Household

Caves, Lakes, & Corvettes U.S. Norm
I No children under 18 49% Hl No children under 18 57%

Any 13-17 24%

H
B Any6-12 29% M Any 6-12 23%
. . . B Any child under 6 18% . . . M Any child under 6 15%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Western Waterlands, the following sample was achieved in
2022/2023:

Day Base Size
212

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Western Waterlands' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Western Waterlands B U.S. Norm

37% - " E=
M Visiing tiends! retatives el @&

. _ 17%
17% SNOPPING i 79
Shopping ﬂ
15%

_ I
15% 1% ToUNS | 1%

Tourin
9 Conference/ 8%

Convention Special event = 9%
8% ’

Special event ° - I s
2fo\S “VP O o

6% [

City trip 4% B 2

Outdoors e 7

Other business trip

iz
P
A
&8
-l

4%
2%
Outdoors Casino
N 4

2% T — <1

’ %
Casino - B Golf Trip | EE2

0
. 3% 0% 5%  10%  15%  20%  25%  30%  35% 40%
<1% . .
) Business-Leisure

Golf Trip

Lengwoods




Structure of the U.S. and Western Waterlands Day Travel Market

Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Western Waterlands Day Trips

B Visiting friends/relatives 37% B Visiting friends/relatives 37%

[ ] Marketable 54% B Marketable 55%
| Business 6% B Business 5%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Western Waterlands' Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip

Kentucky
Tennessee

lllinois

Indiana

California

36%

23%

13%
4%
4%

DMA Origin Of Trip

Paducah-Cape Girardeau-Harrbg,IL/KY/MO

Nashville, KY/TN

Evansville, IL/IN/KY

Los Angeles, CA

Charleston-Huntington, KY/OH/WV

Louisville, KY

26%

16%

12%

0% 10% 20% 30%

Lengwoods



Western Waterlands' Day Trip Characteristics
Base: 2022/2023 Day Person-Trips

Size of Travel Party

l Adults B Children

Western Waterlands
Total

Average number of people

o of travel parties had a travel party
17% member that required accessibility

services
U.S. Norm: 15%

U.S. Norm Total

- -

Average number of people

Longwoods




Western Waterlands' Day Trip Characteristics

17% of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2022/2023 Day Person-Trips that included more than one person

B Western Waterlands B U.S. Norm

Spouse/partner | 10

Child(ren) T

. I 189
Other relative(s) pummmmmm 13% 18%

0,
Parent(s) [ o0 07
0,
Friend(s) [ 179

. . 1%
Business associate(s) g oo,

0% 10% 20% 30% 40% 50% 60% 70% 80%

Base: 2022/2023 Day Person-Trips

Travel Party Age

B Western Waterlands B U.S. Norm
I 1o
5 years of age and younger — ™ 19%

I 20
612 years of age | 1o

_ 00
Saeted —————————— ¢

_ 00
4554 Yo of e S 2%

I 2o
05O years O A N 2,

I 7
05 years of age and older N >0
0% 10% 20% 30% 40%

Question added in 2023, data is for 2023 only

Longwoods



Western Waterlands: During Trip
Base: 2022/2023 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Western Waterlands U.S. Norm

. i .
Outdoor Activities Entertainment Activities Shopping 34% 21%

. - -
% 41% ﬁ 36% Is_ia::;dmarklhlstorlc 18% 8%

U.S. Norm: 32% U.S. Norm: 40%

Sightseeing 18% 14%

Local o 5
Cultural Activities parks/playgrounds 14% 6%

. N

TEN 24% Museum 10% 7%

U.S. Norm: 20% Nature tours/wildlife . .
viewing/birding 9% 5%

. ) .
Sporting Activities Business Activities Swimming 8% 6%

@
\O W
\ - ® ® Attendi
'v‘] 9% .@. 6% Attending 7% 1%

U.S. Norm: 14% U.S. Norm: 10%

Hiking/backpacking 7% 6%

National/state park 6% 5%
Question updated in 2020




Western Waterlands: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Western Waterlands U.S. Norm Western Waterlands U.S. Norm
%
Outlet/mall shopping 72% 45% =V Fast food 47% 39%
Shopping at locally owned 0 0 = . 0 .
buSInesses 42% 42% —~ Casual dining 47% 43%
Antiquing 21% 12% Unique/local food 21% 20%
Big box stores (Walmart, o o Carry-out/food delivery o o
Iml Costco) 19% 26% ﬁﬂ service 12% 12%
E gﬁ;&’;ﬂg”ce’ grocery 18% 26% BY]24) Picnicking 7% 9%
oo
Farmers market 16% 13% i?ﬂg ?I Fine/upscale dining 7% 10%
Souvenir shopping 12% 23%
0 L@'ngwoods
Question updated in 2023, data is for 2023 only Question updated in 2023, data is for 2023 only ' '




Demographic Profile of Day Western Waterlands Visitors

Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100%
Western Waterlands

75%
57%

Average Age
11% geng
454

50%

25% 17% 14% U.S. Norm
- 8% 4% Average Age
0 $50 - $75 - $100 - i 46.5
<K sr49k $99.9K  $149.9k 150K+
U.S. Norm 43% 22% 14% 15% 6%
Educational Attainment Employment
B Western Waterlands M U.S. Norm B Full time / self-employed M Part time W Retired / not employed /other

Western Waterlands U.S. Norm

High school or less/ [N 2%
Other [N 23%

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Western Waterlands Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

B Western Waterlands B U.S. Norm

arried J with 0000000000000 B
diaie =

14%

ingle / never marri
MRS P

Divorced / widowed / ERNRMMBEEN 20
separated [N 19%

Female

60%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation
l Western Waterlands W U.S. Norm
. I :
o e 50'

. - 6%
Gayl/lesbian B ’
0

. 5%
Bisexual = 502

| 1%

Other/Not sure I 2;)

Longwoods




Demographic Profile of Day Western Waterlands Visitors

Race
B White B African-American B Other

Western Waterlands U.S. Norm
100% 96% 100%
82%
75% 75%
50% 50%
25% 25%

6% 1% 10%

- N
- —

0%

Hispanic Background
B Western Waterlands B U.S. Norm
15%

10%
10%
7%
) -
0%
° Yes

Base: 2022/2023 Day Person-Trips

Military Status

B Western Waterlands B U.S. Norm

91%
Never served in the military
87%
Veteran
B
Currently on active duty
B
On active duty for training in | 1%
the Reserves or National
Guard | 1%
Lengwoods



Demographic Profile of Day Western Waterlands Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 23% 34% 18% [ 15% 0%

Children in Household

Western Waterlands U.S. Norm

I No children under 18 50% Il No children under 18 57%

Any 13-17 22%

[ |
. I B Any6-12 26% M Any 6-12 23%
. B Any child under 6 26% . . . M Any child under 6 15%

M Any 13-17 21%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Blues, & BBQ, the following sample was achieved in
2022/2023:

Day Base Size

332

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bluegrass, Blues, & BBQ W U.S. Norm

o
heh  45% Visitin frionds/ relatives. NN 5
II i Visiting friends/ relatives g s e o7
[
- 1% Touring | 11%
[ ]
H Touring ﬂ
_ 10%
Shoppin
E 10% 2% PPING | 70
Shopping Conference/
8%
Convention City trip __ 8%
0
al o
—
= City trip ° _ - 7%
ofth\o Special event _ 9%
P 7% -
i 5%
Special event 4% Outdoors - o
- 0
59, Other business trip
1)
3%
‘ Outdoors Casino = o
m 3% iIT! — .2%
% Casino - B Golf Trip b %
X 2% 0% 10% 20% 30% 40% 50%
2% . .
Business-Leisure
Golf Trip

Lengwoods




Structure of the U.S. and Bluegrass, Blues, & BBQ Day Travel Market

Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Bluegrass, Blues, & BBQ Day Trips

B Visiting friends/relatives 37% B Visiting friends/relatives 45%

[ | Marketable 54% B Marketable 47%
| Business 6% B Business 6%
| Business-leisure 3% B Business-leisure 2%

Lengwoods




Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

20%

Evansville, IL/IN/KY

Louisville, KY 15%

Kentucky 50%

15%

Lexington, KY

Indiana 17%
. Cincinnati, OH/KY - 8%
Ohio 11%
Tennessee 6% Paducah-Cape Girardeau-Harrbg, IL/KY/MO - 5%
A 3
lllinois 4% Bowling Green, KY - 4%

Knoxville, TN . 3%

Nashville, KY/TN . 3%

0% 5% 10% 15% 20% 25%

Lengwoods




Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Size of Travel Party

l Adults B Children

Bluegrass, Blues, & BBQ
Total

Average number of people

o of travel parties had a travel party
20% member that required accessibility

services
U.S. Norm: 159%

U.S. Norm Total

- -

Average number of people

Longwoods




Bluegrass, Blues, & BBQ's Day Trip Characteristics

189%, of trips only had one person in
the travel party

U.S. Norm: 25%

Composition of Immediate Travel Party
Base: 2022/2023 Day Person-Trips that included more than one person

H Bluegrass, Blues, & BBQ B U.S. Norm

Spouse/partner [ .7,
Child(ren) [ 2007

. I 70
Friend(s) |mmm— 177,

. 0,
Other relative(s) -31/‘2 %
0,
Parent(s) R T0%,

. . I1%
Business associate(s) g 2o,

0% 10% 20% 30% 40% 50% 60%  70%

Base: 2022/2023 Day Person-Trips

Travel Party Age

H Bluegrass, Blues, & BBQ MW U.S. Norm
I 129
5 years of age and younger D 1%

I 29
6-12 years of age _12/15%

I 0
3544 years of age N 25%

_ o0
455 years of age | 26% .

00 B
050 years Of a0 | ©:

I 1%
05 years of age and older | >
0% 10% 20% 30% 40% 50%

Question added in 2023, data is for 2023 only

Longwoods



Bluegrass, Blues, & BBQ: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

[ ]
éVb 36% ﬁ 40%

U.S. Norm: 32% U.S. Norm: 40%

Cultural Activities

e §
TN 24%

U.S. Norm: 20%

Sporting Activities

Busines.s Activities

'\\\'v‘y‘ 12% ;ﬁi 7%

U.S. Norm: 14% U.S. Norm: 10%

Question updated in 2020

Base: 2022/2023 Day Person-Trips

Activities and Experiences (Top 10)

Bluegrass, Blues, & BBQ U.S. Norm

Shopping 34% 21%

Sightseeing 17% 14%

Landmark/historic site 16% 8%

Attending celebration 14% 11%

Local o |
parks/playgrounds 13% 6%

Museum 10% 7%

Winery/brewery/distillery 0 ()
tour 9% 4%

Fishing 8% 4%

Casino 7% 7%

Bar/nightclub 7% 7%




Bluegrass, Blues, & BBQ: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Bluegrass, Blues, & BBQ  U.S. Norm Bluegrass, Blues, & BBQ  U.S. Norm
%
Outlet/mall shopping 52% 45% =V Fast food 56% 39%
Shopping at locally owned 0 0 = . 0 o
buSInesses 42% 42% —~ Casual dining 50% 43%
Big box stores (Walmart, 34% 26% Unique/local food 21% 20%
Costco)
Antiquing 33% 12% n g:r:/?gg“t’f“d delivery 13% 12%
gﬁ;&’;ﬂg”ce’ grocery 29% 26% BY]24) Picnicking 10% 9%
/553 Souvenir shopping 28% 23% i?ﬂg ?I Fine/upscale dining 5% 10%
(%R
L0
Farmers market 24% 13%
L@'ngwoods
Question updated in 2023, data is for 2023 only Question updated in 2023, data is for 2023 only ' '




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100%
Bluegrass, Blues, & BBQ

75%
59% 10% 16% Average Age
50% 46.7
25% 19% U.S. Norm
12% .
8%
3% 7 )
oo - B 0% A"erj‘ges“ge
$50 - $75 - $100 - 400 J
<$A99K 740k $99.9K 1490k 150K+
U.S. Norm 43% 22% 14% 15% 6%
Educational Attainment Employment
l Bluegrass, Blues, & BBQ B U.S. Norm B Full time / self-employed W Part time B Retired / not employed /other
Bluegrass, Blues, & BBQ U.S. Norm
PostGradete. [
18%
| pIB
RaC e k&
I 25

High school or less/ I 07
Other [N 23%

0% 10% 20% 30% 40% 50%

Lengwoods




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

H Bluegrass, Blues, & BBQ N U.S. Norm

e I, 50°%
e L e N <5

Snale [ o5
n never marri
gle/nevermarmicd | »o:

Divorced / widowed / NN 25
g pm

Female

58%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation

H Bluegrass, Blues, & BBQ N U.S. Norm

. 3%
Gayl/lesbian = 30/0
0

B 2%

Bisexual B 5%

B 2%

Other/Not sure B 2%

Longwoods




Race
B White B African-American B Other

Bluegrass, Blues, & BBQ U.S. Norm
100% 100%
87%
82%
75% 75%
50% 50%
25% 25%

0,
14% 1% 100

1
0% I

0%

Hispanic Background
B Bluegrass, Blues, & BBQ W U.S. Norm
15%

10%

10%

5%

3%

0%
° Yes

Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2022/2023 Day Person-Trips

Military Status

l Bluegrass, Blues, & BBQ W U.S. Norm

93%

Never served in the military
87%

6%

Veteran
8%

1%
Currently on active duty
3%

On active duty for training in  <1%
the Reserves or National

Guard | 1%

Lengwoods



Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

)

U.S. Norm 23% 34% 18% 15% 0%

Children in Household

Bluegrass, Blues, & BBQ U.S. Norm

No children under 18 56% Il No children under 18 57%

M Any 13-17 21%

Any 13-17 23%

I Any 6-12 18% I M Any 6-12 23%
. . - B Any child under 6 17% . . . M Any child under 6 15%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

« This report provides an overview for Bourbon, Horses, & History’s
domestic tourism business in 2023.

Base: 2023 Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bourbon, Horses, & History, the following sample was achieved in
2023:

Day Base Size

319

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Bourbon, Horses, & History's Day Trip Characteristics

Base: 2023 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bourbon, Horses, & History B U.S. Norm
o o 35%

M w Visiting friends/ relatives 35%

Visiting friends/ relatives
e — s
13%
P - 13%
Special event ﬂ Special event 0
i 12% 3%
g Touring Conference/ Touring 12%
Convention _ 1%
1%
B shonping . L
8% [ ]
Iﬁl City trip 6% 8%
- City trip
Other business trip 8%
B ..
@ Casino 4%
Casino - 4%
4% -
‘ Outdoors J 4%
2% Outdoors 20,
1% _ _ o
Business-Leisure
Theme park 0% 5% 10% 15% 20% 25% 30% 35% 40%

Lengwoods




Structure of the U.S. and Bourbon, Horses, & History Day Travel Market

2023 U.S. Day Trips

B Visiting friends/relatives
[ ] Marketable
[ ] Business

[ | Business-leisure

Base: 2023 Day Person-Trips

2023 Bourbon, Horses, & History Day Trips

37% W Visiting friends/relatives 35%
54% B Marketable 54%
6% B Business 8%
3% B Business-leisure 2%

Lengwoods




Bourbon, Horses, & History's Day Trip Characteristics

Base: 2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Louisville, KY 29%

Lexington, KY 14%

Kentucky 53%

1%

Cincinnati, OH/KY

Indiana 14%
. Indianapolis-Lafayette, IN - 7%
Ohio 12%
Tennessee 7% Evansville, ILIN/KY [N 6%
h '
lilinois 4% Nashville, KY/TN [ 5%

Dayton, OH . 3%
Knoxville, TN . 3%

0% 5% 10% 15% 20% 25% 30% 35%

Lengwoods




Bourbon, Horses, & History's Day Trip Characteristics

Base: 2023 Day Person-Trips

Size of Travel Party
B Adults M Children

Bourbon, Horses, & History

Average number of people
U.S. Norm

o of travel parties had a travel party
11% member that required accessibility
services

U.S. Norm: 15%

Average number of people

Longwoods




Bourbon, Horses, & History's Day Trip Characteristics

Base: 2023 Day Person-Trips

Travel Party Age
[ )

229, of trips only had one person in

the travel party B Bourbon, Horses, & History W U.S. Norm
U.S. Norm: 25% 5 years of age and younger I 1110/20/0
I - 4
612 years of age | 157
Composition of Immediate Travel Party 1317 ¢ e N 6%
: - S years of age N 14%
Base: 2023 Day Person-Trips that included more than one person
. I 5%
l Bourbon, Horses, & History W U.S. Norm 18-24 years of age | 150,
I 230
0,
U a1 S Saabaddiad [
g I
il (o) N 30, 3544 years of a0 | 257%
Friend(s) 1% 55 years of a0 N 2
ve(s) N 13 I 270
Other relative(s) pu— 13% 55-64 years Of age N 50, o
Parent(s) G 1o I i
o 05 years of age and oldeT N 20
i i 2% 0% 10% 20% 30% 40%
Business associate(s) B 2% o o o o o
0% 10% 20% 30% 40% 50% 60% 70%

Longwoods




Bourbon, Horses, & History: During Trip
Base: 2023 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Bourbon, Horses, & History U.S. Norm

. . .
Outdoor Activities Entertainment Activities Shopping 28% 21%

J
% 25% ﬁ 46% Landmark/historic site 18% 8%

U.S. Norm: 32% U.S. Norm: 40% Sightseeing 18% 14%

Winery/brewery/distillery 13% A

Cultural Activities tour

A 23% Attending celebration 9% 11%

U.S. Norm: 20% National/state park 8% 5%

Hiking/backpacking 8% 6%
Sporting Activities Business Activities

‘ od ‘ o ar/nightclu 7% %

Nature tours/wildlife 0 0
U.S. Norm: 14% U.S. Norm: 10% viewing/birding 7% 5%

Local parks/playgrounds 7% 6%




Bourbon, Horses, & History: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Bourbon, Horses, & History U.S. Norm Bourbon, Horses, & History U.S. Norm
Outlet/mall shopping 50% 45% % Casual dining 49% 43%
. o
Shopping at locally owned 44% 42% =% Fastfood 46% 39%
Antiquing 29% 12% m Unique/local food 23% 20%
Souvenir shopping 27% 23% n carmy-outfiood dellvery 14% 12%
g‘g’sfg(;‘) stores (Walmart, 23% 26% NN picnicking 10% 9%
Sﬁ;‘;’;’;'gence’ grocery 21% 26% &SR Finelupscale dining 7% 10%
[ ]|
Farmers market 13% 13%

Lengwoods




Demographic Profile of Day Bourbon, Horses, & History Visitors

Household Income

B Bourbon, Horses, & History W U.S. Norm

$150K + (e 6% [ Average Income: 59.2K]

5100 - $149.0« [ Lt
575 - $90.0K [ 147
550 - 574.9K | 22

<540.01 [ 5,

0% 10% 20% 30% 40% 50%

Educational Attainment

B Bourbon, Horses, & History W U.S. Norm

Post-Graduat G

Coll Graduat I o
OTege At R 7%

S toce NN -
ome CoTe%% R 29

High school or less/ NN 2o
Other [N 23

0% 10% 20% 30% 40%

Base: 2023 Day Person-Trips
Age

N 18-24 W 25-34 W 35-44 W45-54 WM55-64 W65+
Bourbon, Horses, & History

Average Age
1% 15% 18% 25% 20% 1% 45.9
U.S. Norm
Average Age
9% 19% 20% 19% 16% 17%

46.5

Employment
B Full time / self-employed W Parttime M Retired / not employed /other

Bourbon, Horses, & History U.S. Norm
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Demographic Profile of Day Bourbon, Horses, & History Visitors
Base: 2023 Day Person-Trips

Gender Marital Status

B Bourbon, Horses, & History B U.S. Norm

. I
e =

| I :o:
Single / never martied | 7.

Divorced / widowed / [ E RN 2:°:

separated [N 19%

Female

55%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation

B Bourbon, Horses, & History B U.S. Norm

Straiaht/hot ] @ _E
T, co%

Gayl/lesbi .3%
ay/lesbian B
3%

_ B s

Bisexual -5%
| 1%

2%

0%  10%  20%  30%  40%  50%  60%  70%  80%  90% 10...

Other/Not sure
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Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2023 Day Person-Trips

Race

B White B African-American B Other

Bourbon, Horses, & History U.S. Norm

100%
100%
’ 91%

82%

75% 75%

50% 50%

25% 25%

11% 10%

8% .
1

0% I— 0%

Hispanic Background

10%
2%
Bourbon, U.S. Norm
Horses, &
History

Military Status

B Bourbon, Horses, & History B U.S. Norm

Never served in the
milita

1%

Veteran

<1%

On active duty for training
in the Reserves or

National Guard | 19,

Currently on active duty
I 3%

0% 20% 40% 60% 80% 100%
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Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

Us.Nom | 23% 34% 18% [ 15% 0%

Children in Household

Bourbon, Horses, & History U.S. Norm

B No children under 18 55% M No children under 18 57%

B Any13-17 25% M Any 13-17 21%

B Any6-12 20% M Any 6-12 23%
. . - B Any child under 6 13% . . . M Any child under 6 15%

L@‘ngwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2022 and 2023 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2022/2023 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Horses, Bourbon, and Boone Region, the following sample
was achieved in 2022/2023:

Day Base Size

396

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwoods



Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

R »BTE T

Main Purpose of Trip

41%

Visiting friends/ relatives

13%
Shopping

1%
Special event

10%
Touring

6%
Outdoors

6%
City trip

2%
Casino

1%
Theme park

1%

Conference/
Convention

[
5%
Other business trip

o™
3%

Business-Leisure

Main Purpose of Leisure Trip

B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

Visiting friends/ relati "
g e e 7o

. I >
Shoveing. I 7

ot oo I 1
pecial overt. I o

o
Tourng R 1%
(o]

6%

Qutdoors = 2%

City trip =A)8%

Casi 2%
asino - 4%

Th K I
eme par M =

0% 10% 20% 30%

40% 50%
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Structure of the U.S. and Bluegrass, Horses, Bourbon, and Boone Region Day

Travel Market Base: 2022/2023 Day Person-Trips

2023 U.S. Day Trips Bluegrass, Horses, Bourbon, and Boone Region Day Trips

n Visiting friends/relatives 37% B Visiting friends/relatives 41%

[ ] Marketable 54% B Marketable 50%
| Business 6% B Business 6%
| Business-leisure 3% B Business-leisure 3%

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Cincinnati, OH/KY - 12%

Kentucky 66%

Ohio 1%

. Charleston-Huntington, KY/OH/WV - 6%
Indiana 7%
Tennessee 6% Evansville, IL/IN/KY . 4%

Knoxville, TN . 4%

Nashville, KY/TN l 3%

0% 10% 20% 30% 40%

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

Size of Travel Party
B Adults W Children

Bluegrass, Horses, Bourbon, and Boone
Region
Total

Average number of people

o of travel parties had a travel party
14% member that required accessibility

services
U.S. Norm: 15%

U.S. Norm Total

- -

Average number of people

Longwoods




Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2022/2023 Day Person-Trips

® Travel Party Age
17% of trips only had one person in
the travel party B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm
U.S. Norm: 25% 5 years of age and younger I 110/13/
I %
612 years of age | ——— 157
Composition of Immediate Travel Party I 4%
13-17 years of age | 147

Base: 2022/2023 Day Person-Trips that included more than one person

H Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm

2534 years Of age | >
Spouselpartner |

I 29%

. 35-44 years of age
Child(ron) | s 7 30, y 9¢ I 5%
- I 20% . 6%
Friend(s) n— 1 7% 45-54 years Of e | 6%
- 15%
Other relative(s) [N o) I -7
b 5564 years of age N 23
0,
Parent(s) R 10,
19%
_ _ \ 65 vears of age and older NN
Business associate(s) = 502 y 9 e 22%
0% 10% 20% 30% 40% 50% 60%  70% 0% 10% 20% 30% 40%

Question added in 2023, data is for 2023 only

Longwoods




Bluegrass, Horses, Bourbon, and Boone Region: During Trip
Base: 2022/2023 Day Person-Trips

Activities and Experiences (Top 10)
Bluegrass, Horses, Bourbon, and
Boone Region

Activity Groupings

Outdoor Activities

[ ]
%24% ﬁ 36%

U.S. Norm: 32% U.S. Norm: 40%

Cultural Activities

e §
HEN 16%

Entertainment Activities

Shopping

Sightseeing

Landmark/historic site

Attending celebration

Winery/brewery/distillery
tour

29%

15%

12%

1%

9%

]

G

U.S. Norm: 20% Local 8%
parks/playgrounds

Bar/nightclub 8%
Sporting Activities

Busines.s Activities

V4
0\\91‘ 11% w 5%, National/state park 7%

U.S. Norm: 14% U.S. Norm: 10%

Hiking/backpacking 6%

Museum 5%
Question updated in 2020




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Bluegrass, Horses, Bluegrass, Horses,
Bourbon, and Boone Bourbon, and Boone
Region U.S. Norm Region U.S. Norm
%

Outlet/mall shopping 50% 45% =V Fast food 46% 39%
Shopping at locally owned 0 0 = . o o
buSInesses 49% 42% —~ Casual dining 40% 43%

Big box stores (Walmart, 31% 26% Unique/local food 19% 20%

i coee
o o 0 AR L ., .,
Souvenir shopping 25% 23% ;ET Picnicking 8% 9%
Antiquing 20% 12% n Carry-out/food delivery 7% 12%
service

Convenience/grocery -9 . -

shopping 19% 26% % e Fine/upscale dining 5% 10%
Farmers market 9% 13%

L@'ngwoods
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Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022/2023 Day Person-Trips

Household Income Age
B 1824 W 2534 W3544 W4554 B5564 W65+

100%
Bluegrass, Horses, Bourbon, and Boone Region

75%

56% 1 3
° 12% 19% 20% Average Age
50% 44.7
N LA
0,
25% 21% 12% 8% U.S. Norm
0 77 “~\\
3% Average Age
0% B 9% s
$50 - $75 - $100 - 90 J
<$499K 240K $99.9K $1a9.0K  S150K+
U.S. Norm 43% 22% 14% 15% 6%
Educational Attainment Employment

Full time / self-employed Part time M Retired / not employed /other
l Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm B Fult ploy N I o I ploy

Bluegrass, Horses, Bourbon, and Boone Region U.S. Norm

High school or less/ IR 339:
Other [N 23%

0% 10% 20% 30% 40%
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Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022/2023 Day Person-Trips

Gender Marital Status

l Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

e I, 2%
e L e N -5

Snale [, o5
n never marri
gle/nevermarmicd | »o:

Divorced / widowed / [ ENRNMMEEEN 0%
separetcs I '+

Female

63%

U.S. Norm
50%

U.S. Norm
50%

Sexual Orientation

l Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

. I '
S 50

. 3%
Gayl/lesbian = 30/0
0

. B s
Bisexual B 5%

B 2%

Other/Not sure B 2%
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Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022/2023 Day Person-Trips

Race Military Status

B White N African-American B Other
Bluegrass, Horses,
Bourbon, and Boone
Region U.S. Norm
100% 93% 100%

B Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm

0,
82% 92%

75% 75% Never served in the military

50% 50%

7%

Veteran
1% 10% . 8%

6% 5%
" S Bl

0%

25% 25%

<1%

. . Currently on active duty
Hispanic Background I

B Bluegrass, Horses, Bourbon, and Boone Region

3%

B U.S. Norm
15% On active duty for training in
10% the Reserves or National
10% Guard | 1%
5% 3%
o ]

Yes
Lengwoods




Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022/2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm o 23% 34% 18% | [ 15% 0%

Children in Household

Bluegrass, Horses, Bourbon, and
Boone Region

I No children under 18 59% Il No children under 18 57%

U.S. Norm

Any 13-17 21%

Any 6-12 19% I M Any 6-12 23%
Any child under 6 15% . . . M Any child under 6 15%

M Any 13-17 21%
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